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NEXT BOARD MEETING

Monday, October 10, 2011: The H.B.A.A. Board of Directors meeting will @xtober 10, 2011, 6:30 PM at
Hoss’s Restaurant in Richland.

NEXT GENERAL MEMBERSHIP MEETING

Monday, October 3, 2011: The October General Membership Meeting will bedif:80 at Hoss’'s Restaurant in
Richland. When you arrive at Hoss's come direicitg our back meeting room. Our menu selectiohlvélposted
at each table. Please place your dinner drdeur meeting roomby 6:30PM.

* Both the general membership meeting and Board rtiegs are at Hoss’s Restaurant

GENERAL MEMBERSHIP BOARD OF DIRECTORS
MEETING: MEETINGS:
6:30 PM Cocktails 7:00 Dinner First Monday of thenth 6:30PM at / Second Monday of the month
October 3, 2011 October 10, 2011
November 7, 2011 November no meeting
December no meeting December 12, 2011

POLITICAL ACTION COMMITTEE

The Allegheny Committee for Affordable Housinglis a YOU WON A FREE
local political action committee striving to keep DlN N ER AT HOSS’S

housing affordable in our local area. Every tinwi
purchase a 50/50 ticket at our general membersh
meeting, the proceeds go to this committee.

Yes, by being a member of the Home Builggrs
Association of the Alleghenies you §fe
entitled to a FREE dinner at Hoss’s at egry

aaRalel YOUR ANNUAL HBAA General Membership meeting. Do ’t
DUES AND let your membership in HBAA be idle. Colffle

THE LOBBYING to a HBAA General Membership meeting, gnd

TAX DEDUCTION enjoy your free dinner. You might Je
* kKA K FOR 2011 surprised at what you can get out of fhe

Dues payments to The Home Builders Association of meeting.

the Alleghenies are not deductible as charitable
contributions for federal income tax purposes.
However, dues payments may be deductible as oxdinar
and necessary business expenses subject to the
exclusion for lobbying activity. Because a portiahn
your dues is used for lobbying by NAHB and PBA,
$99.31 ($27.00 + $72.31) is not deductible for imeo

tax purposes.

BE A WINNER



GROWING OUR STRENGTH THROUGH MEMBER RECRUITMENT,
RETENTION, AND INVOLVEMENT

Recruiting new members to your local associaticamisictivity recognized and rewarded through theédB/Spike Club
program. Those who participate are called Spiked they are among the most valued members of sueidion.
Member-to-member recruitment and retention effareshighly valued because of the grassroots gramthstability they bring
to the association. These efforts lend to the agraént of the general membership and our leadepspgline, keeping the face
of NAHB true to that of our industry and the widmpe of interests we represent.

Spikes are the membership leaders of our federdtigifding the voice, power and influence on evesel, in every state!

“In this era of excessive regulations and inflatbts, the strength of our membership drives oiluénce. | think | can speak
for every member when | say how proud we are tbd#000 members strong. Thank you, Spikes, for (@hatwho) you bring
to the association.” — Jerry Howard, Chief ExeeatOfficer National Association of Home Builders

“Being an ACTIVE member of my local builders asation gives me an edge over my competition andumfdo meet builders
from my area. Each meeting held by the associasi@m opportunity to spend quality time with thélders, and being present
at those events is one of the greatest benefiteeaibership.” — Christian P. Finke, Associate Mengince 2002 Builders
FirstSource, South Texas Division

What are the benefits of becoming a Spike?
The real benefits are intangible—you are recogni@egiour contributions to the association and rdgd as an accomplished
and connected member. Additionally, Spikes receive:

. A coveted invitation to the biggest party of theay, the Spike Party/Directors Reception at therivd@tional Builders'
Show*

. Increased visibility, recognition and networkingpmrtunities at industry events

. Unigue and valuable lapel pins for each levelasfiavement.

. Additional VIP treatment throughout the year

How do | become a Spike?

Before becoming a Spike, you are a Spike candiddiat means you have earned between one and fike &gdits. Once you
earn your sixth Spike credit, you become an offisiAHB Spike!* Spike credits are earned by recngtiand retaining NAHB
and Council members.

To retain your status as a Spike you must earmamaim of one Spike credit (new or retention) eagaryuntil you reach a total
of 25 credits, at which point you are elevated ife Spike status.

How do | earn Spike credits?

Members earn one Spike credit for each new menrhiegrdponsor. When that member renews after higrofirst year of
membership, the sponsoring member automatically @eé retention credit. Every year the member rertbereafter, the
sponsoring member will receive a % renewal credit.

Will | earn Spike credits for recruiting and retaining members into a Council?
Yes, when a new Council membership is activatedebruiter earns a % credit, and when that mengrews his or her council
membership, the sponsor earns % retention credit.

How do | earn double Spike credits?
State and local home builders associations candrgahize membership drives or campaigns duringthsoother than May,
National Membership Day and earn double Spike @kHearn more about tHgouble Spike Promotion Campaign

How can | get a ticket to the IBS Spike party?

You must be a Spike in good standing as of Oct(fering at least 6 credits) and you must have eaabéeast one new
member credit. The new member credit can be Icfeliit earned when a new Builder or Associate menshecruited, or two
1, credits when an Affiliate or Council member isrigted.

Spike Rolodex

Every day, you do business with dozens of homealmgtrelated companies that are prospective NAHEb@'s. Use this
helpful list to create a customized "prospect Relddf 101 potential new member recruits. Updateligt as your business
contacts expand and as your prospects become NA&tBbers. Check your list against the associatioreraes identify non-
members, then ask those prospects to join NAHB.fbee you recruit, the higher you will move up Syke Club ladder.
Click here for your Prospect Rolodex

During events such as the International Buildetsd8 and all NAHB Board of Directors meetings, tldoced ribbons on your
name badge will show off your Spike status as aghaccomplishment among your peers. Your local@aton may also have
these ribbons at their industry events.



THANK YOU - RECENT GENERAL
MEMBERSHIP MEETING
SPONSORS

The Long Barn
(814)472-9122
thelongbarn@comcast.net

Anderson Windows & Doors
(814)934-2625
craig.calvetti@andersencorp.com

Howard Concrete Pumping Co., Inc.
(412)257-1800

www.howardconcretepumping.com

Ebensburg Insurance Agency
(814)472-9557
www.ebensburgins.com

Owens Corning
(419)248-8281
www.ocenergycomplete.com

Warmup Inc.
(860)995-5725
robertheslop@warmup.com

Tyco Rapid Response
(215)412-3846
darren.palmier@tycofp.com

EnGuard GlassFree Insulation Technology
(336)858-0290
www.EnGuardinsulation.com

If you are interested in sponsoring a general

membership meeting, please contact Walg
I

Freidhoff at (814)535-8371. ;

Leventry, Haschak & Rodkey, LLC

Attorneys at Law

Timothy C. Leventry, LL.M.

Phone: 814-266-1799 1397 Eisenhower Boulevard
(Fax): 814-266-5108 Richland Square 111

E-mail: tleventry@Ilhrklaw.com Suite 202

Website: www.lhrklaw.com Johnstown. PA 15904

HBAA SPIKES

George Audey
Walt Brosious
Walter Freidhoff - retired
Louis Mihalko

James E. Brett
Dennis R. Squillario

Patrick Dumm
Chester Fluder
* Leon Lechene
Alan Lieb
Ralph Turner - retired

* Please congratulate our most recent Life Spike

At our HBAA General
Membership meeting in
November we will be electin

new officers. Please considdr

becoming a HBAA officer.
Get involved. There are
many rewards: help us
improve the political
environment for contractors,
learn of the newest
innovations in the
construction industry,
network with suppliers, and
there are so many more
advantages to involvement.




DO YOU KNOW THE 2009 CODE?

. Wood shingles shall be attached to the roof with _ fasteners per shingle.
. Wood shakes shall only be used on slopes of _units vertical in units

horizontal (25-percent slope) or greater.

. For wood shake roofs valley flashing shall notdss than No. gage
corrosion-resistant sheet metal.

. Masonry chimney walls or chimney flue linings dhadt change in size or shape
within inches above or below where the chinpasses through floor,

ceiling or roof components.
. Chimneys shall extend at least feet highmem ainy portion of a building within feet.

. Masonry chimney walls shall be constructed ofdsalasonry units or hollow masonry units grouteddsol
with not less than a inch nominal thickness.

PBA GOVERNMENT AFFAIRS UPDATE

It's official: the first 6
months of 2011 have
become PBA’s most
successful legislative
session to date. ThiN¥
record is largely due to
committed members
and leaders, consistent
giving to PBA’s
PaCAH fund,
concentrated grassroots
planning and efforts,
and dedicated staff
work.

As of June 29, three of
our legislative priorities
have passed: Act 1 of 2011 (HB
377), Senate Bill 263 and House
Bill 1336.

HB 377 Sprinkler Mandate -
Act 1 of 2011 removes the
sprinkler mandate for newly-built,
single-family homes from
Pennsylvania’s building code.
This costly mandate took choice
out of the hands of consumers and
had the potential to seriously stunt
contractors’ businesses. The new
law states that builders must offer
customers information on
sprinklers, but leaves the choice
up to them. PBA has drafted a
consumer option form that is
available exclusively to members
by clicking here This law is
currently in effect and the
sprinkler mandate has been
abolished. For more information
on the law and what it means to
you, clickhere

SB 263 Data Quality Act -

Senate Bill 263 is the Data
Quality Act, amends the
Regulatory Review Act to
ensure that state agencies
describe the data a new
regulation is based on,
explain how the data was
obtained and show why the
data is acceptable. PBA
firmly believes that enacting
the Data Quality Act will
help improve
Pennsylvania’s business
climate, create jobs and
stimulate long-term
economic growth by
reducing the cost of regulatory
compliance for businesses and
individuals. This bill passed
through the Pennsylvania House
of Representatives on Monday,
June 27, and the Senate on
Tuesday, June 28. The bill is now
awaiting Pennsylvania Governor
Tom Corbett’s signature for final
passage, and will take effect 60
days from then.

HB 1336 Home Improvement
Contractor Fix It Legislation -
House Bill 1336 improves the
Home Improvement Contractor
Act for retailers, contractors and
consumers by making three major
changes. First, it requires that the
fees that are collected by the
Attorney General for registration
be placed into a dedicated fund to
administer and enforce the act
(currently it goes into a general
fund). It also increases the amount
thata home improvement contract

must reach before requiring that
only a one-third deposit can be
accepted by a home improvement
contractor. The current threshold
is $1,000 and the bill will increase
that amount to $5,000. Finally,
the legislation defines “home
improvement retailer” in order to
allow retall installers of all sizes
the option to opt out of the 1/3
partial pay, allowing them to
collect 100 percent of the cost if
they post a letter of credit in the
amount of $100,000 per store
location. Along with SB 263,
House Bill 1336 is awaiting Gov.
Corbett’s signature and will take
effect immediately.

Stay tuned for updates as PBA
will be reorganizing and
repositioning priorities for fall
offenses at the July Board of
Directors Meeting.

Thanks again to all members and
leadership who helped make these
successes possible. True to PBA
President Ray Venema's 2011
theme“One team. One Voice,”
PBA members have shown
strength in numbers and have
worked together to achieve
legislative success at its finest.




A
NAHB Member Advantage at a Glance www.nahb.org/ma

Lowe’s - Members should visit www.LowesForPros.com/NAHB or call 877.435.2440 and register to save 2% on
your Lowe’s Accounts Receivable (LAR) purchases and free delivery on purchases over $500. Now Members save
an additional 5% every day at the store when they mention the 5% at time of purchase and when using their LAR.

General Motors - $500 exclusive private offer on most Buick, Chevrolet and GMC vehicles. Business Owners may
also qualify for additional incentives, visit www.nahb.org/ma and click on the GM logo to find out more.

FedEx Advantage Program & YRC Transportation

* Up to 29% on select FedEx Express® U.S. services + Up to 10% on select FedEx Home Delivery® services

+ Up to 25% on select FedEx Express international services  * Up to 70% on FedEx Freight® & FedEx Nat'| LTLSM services
* Up to 20% on select FedEx Ground® services * Save at Ieaét 70% with YRC for your freight shipping needs
Visit www.1800members.com/nahb or call 1.800.MEMBERS (1.800.636.2377) -

Solveras Payment Solutions - Web/mobile tools, credit card and eCheck processing, check services and more.
Free "Savings Analysis" offered to NAHB members by calling 800.613.0148 or online at www.solveras.com/nahb.
Average Savings $2,308 a year.

Dell - Up to 30% off on top of the line Dell computers. Call 800.695.8133 and Mention NAHB or visit
www.dell.com/mpp/nahb

Liberty Mutual - Up to 10% on auto and home owners insurance. Call 1.800.531.3398 or visit
www.libertymutual.com/nahb

Hertz - Up to 20% off on rental cars and FREE Gold Club membership. Use CDP# 51046. Visit www.nahb.org/ma
and click on the Hertz logo to find out more information.

Avis - Up to 25% off rental cars at www.avis.com/nahb or call 800.331.1212 and use AWD code G572900

Budget - Up to 20% off rental cars at www.budget.com/nahb or call 800.283.4387 and use BCD code Z536900

Hewlett Packard - Discounts:; 9% notebooks, 5% printers/scanners, 7% handhelds, 12% workstations, 16% servers,
12% storage, 6% third party options (over 10,000 items), plus free ground shipping. To place your order call
1.888.202.4488 and mention pass code "NAHB" or visit www.hp.com/go/nahb

Office Depot - 10% off all delivery orders. Free shipping on orders of $50 or more. Call 800.274.2753 mention
NAHB membership or visit www.officedepot.com/nahb

Omaha Steaks - Save 10% off all online promotions. This discount is in addition to any online specials.
www.OSincentives.com/promo/nahb

Endless Vacation Rentals - 10% discount of over 200,000 vacation rentals worldwide. Destinations include the US,
Canada, Mexico, the Caribbean, Europe & more. Call 877.670.7088 and Mention ID 20090 at time of reservation or
go to www.evrentals.com/nahb

Wyndham Hotel Group - 20% off the best available rate at over 6,500 hotels, resorts. Mention ID 20090 at time of
reservation. 877.670.7088. Go to www.nahb.org/ma and click on the Wyndham logo to find out more.

FTD - 20% discount at www.ftd.com/nahb or call 800.SEND.FTD use code 17421. Includes FTD bridal, Vera Wang
and Todd Oldham Collections

NAHB Career Center www.nahb.org/careers - 20% off of standard rates for job posting & 15% off other HR services

Paychex - 15% off payroll processing and selected human resource services setup fees. Call 800.729.2439 &
Mention code 5685 or visit www.nahb.org/ma and click on the Paychex logo to find out more.




LEARNING TO BREAK HABITUAL EATING PRACTICES

originally published in Daily Breeze newspaper
LeeAnn Weintraub, M.P,H., R.D.

Are you someone who always gets popcorn at the
movie theater or heads for the concessions staitiols a
ball game?

What about late-night snacking on the couch while
watching television?

USC researchers recently gained interesting insigit
why bad eating habits can be so hard to break.

In an experiment, people entering a movie theagzew
given a bucket of either fresh popcorn or staleckwe
old popcorn. The results were surprising: Those wh
didn’t usually eat popcorn at the movies ate measis |
stale popcorn than fresh popcorn. However, people
who said they typically eat popcorn at the movies a
about the same amount of popcorn whether it wées sta
or fresh.

For moviegoers with a habit of eating popcorn at th
theater, the taste of the popcorn did not matker ik
did for those who didn’t have popcorn-eating habit.

These results show that when we have eaten arcertai
food in a certain environment - such as in a movie
theater or at a ball game - the brain starts toenaak
connection between the two despite the taste dbtice

or our appetites at any given time. This can b&por
factor leading to overeating and mindless eating.

In another experiment that looked at disruption of
automatic eating habits, researchers asked moviggoe
to eat stale or fresh popcorn with either their aamt

or non-dominant hand. When using the non-dominant
hand, people ate much less of the stale popcohat T
held true for those who had a habit of eating popead

the theater.

This shows that bringing awareness to eating cn he
break eating habits and curb overeating.

If you are working on controlling your weight or
changing your eating habits, think about environtalen
factors that could be affecting your results.

Do you find that you eat healthfully at home, Hutays
splurge when dining out? Do you reach for sweets o
fattening snacks when your stress level is up?

Try to eliminate factors or environments that coary
own poor eating behaviors. Of course, this practic

takes some self-reflection and personal awareness.

Ease into change and choose one bad habit to taickle
atime.

Here are tips to help you break the cycle of bathga
habits:

. Get eight hours of sleep at night to help fight
fatigue, which can cause overeating.

. Avoid grocery shopping when hungry.

. Eat meals sitting down, without any
distractions such as the television or computer.

. Eat breakfast. Skipping breakfast can lead to
overeating and poor food choices later in the
day.

. Practice stress management through exercise,

relaxation or whatever works for you.

Think about how you and your family can create some
new healthy eating habits for life:

. Plan to have family meals certain nights of the
week and stick to it.

. Make a habit of visiting your neighborhood
farmers’ market and bring home some fresh
fruits and veggies.

. Take a walk after dinner.

. Take a homemade picnic with you to the ball
game or concert to avoid buying food at the
concessions. This will save you money as
well as calories.

. Keep healthy snacks on hand for when hunger
strikes.

2009 CODE ANSWERS

1. 2 Positioned no more than 3/4 inch fro
each edge and no more than 1 inch abo
the exposure line.2009 IRC Section
R905.7.5 Application.

2. 3in 12 2009 IRC Section R905.8.2
Deck slope.
3. 26 ga. And shall extend at least 11 inchies

from the centerline each way. Sections
flashing shall have an end lap of not less
than 4 inches. 2009 IRC Section
R905.8.8 Valley flashing.

4. 6 in. 2009 IRC Section R1003.6
Changes in dimension.

5. 2ft. 10ft. Butshall not be less than
feet above the highest point where the
chimney passes through the roof. 2009
IRC Section R1003.9 Termination.

6. 4in. 2009 IRC R1003.10 Wall thickne




NEWSLETTER ADVERTISING

Home Builders Association of the Alleghenies
Richland Square Ill, 1397 Eisenhower Blvd.,
Johnstown, PA 15904
Phone: (814)269-9268 Fax: (814)269-1429
Newsletter Advertising Contract

NAME OF COMPANY:
REPRESENTATIVE: Member of the Home Builders
Association of the Alleghenies?

MAILING ADDRESS:
CITY/STATE/ZIP: Yes No
PHONE:
FAX:
E-MAIL:
Order for advertising within our monthly Newsletter Order for a flyer attached to inside of our monthly
Newsletter:
All ad copy and artwork must accompany thistiamet. 7. The flyer must be of size 8 %2 by 11, on
All advertising artwork must be photocopy readB&W only) standard weight paper.
. All advertising contracts are for a minimum af®nths. 8. All the flyers are to be created by the
advertiser and given to H.B.A.A.
Business Card (3 %2 x 2") $10.00 x months = § (Please call HBAA for an estimate of the
1/8 page (5"x2") $15.00 x months = § number of flyers required)
1/4 page (5"x4") $25.00 x months = $ $75.00 x sheets x months = $
Y page (5" x8") $45.00 x months = $
Full page (8 ¥2" x 11") $90.00 x months = $
Circle month you are requesting your ad perisitart:
Jan Feb Mar Apr May Jundul Aug Sep Oct Nov Dec
9. All advertising contracts must be prepaid, plests@ch check payable to the H.B.A.A.
10. All advertising must be supplied to the H.B.AoKice a minimum of 2 weeks prior to the adveéngsmonth.

The HBAA does not discriminate against any persocompany in accepting paid advertising in its fettsr. Acceptance of advertising does
not constitute an endorsement of the advertisepritducts, services or claims. The HBAA shalhbl harmless in the event that a newsletter
is not published or distributed as planned, ohmévent that an ad is omitted or incorrectly digpdtl.

Advertiser Date

HBAA Date

FLUDDER'’S CORNER - SOS ?7?
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