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Any Questions?  

Please call or email our                      
Program Administrators: 

866-849-8400         
info@hbarebates.com 

FINAL OPPORTUNITY TO CLAIM FOR 2009 

We are all happy 2009 is over and we can hopefully look forward to a better building 
year in 2010. The last thing you want to do is leave money behind in 2009. The claim 
forms on pages 6, 7, and 8 will make certain you obtain the money you are entitled to 
receive. Please take a moment and fill out the claim forms. 

Remember, no receipts are necessary. You are not required to use a certain number of 
Manufacturers. We understand that your subcontractors may buy the material, but you 
are the one that receives the rebate.  

Unlike other òrebatesó our administrators only get paid if they collect the money for 
you. There is no incentive for them to reject a claim. If you need any help or have any 
questions, they are available to service you at 866-849-8400. This is an exclusive    
member benefit of your State and Local Association, please take advantage of it! 

 

If you have not registered or filed a claim, do it today! You can register online here or 
simply print the Registration Form on page 5 and fax it to our toll-free number, 800-
977-5591. Again, the current Rebate Claim Forms are on pages 6, 7 & 8. You can claim 
for any home, remodeling project, or multi-family units completed from July 1st -    
December 31st, 2009. If you have not completed a home or project, simply send in the 
Registration Form, that way you are ready to go when things turn around.  

The average rebate per Builder                                                                   
participating in the program is $876.40! 

PARTICIPATING MANUFACTURERS - Q4õ09 

mailto:info@sibuyingnetwork.com?subject=Member%20Rebate%20Program%20Question
http://www.pabuilders.org/displayemailforms.cfm?emailformnbr=57351
http://www.bradfordwhite.com/homea.asp
http://yourhome.honeywell.com/Home/default.htm
http://www.lutron.com/
http://www.exteriorportfolio.com/ep/index.aspx
http://www.cranegroup.com/building/evermark.htm
http://www.fencescape.com/
http://www.heatilator.com/
http://www.jacuzzi.com/
http://www.eldoradostone.com/flashsite/
http://www.timbertech.com/
http://www.zurnpex.com/
http://www.residential.carrier.com/
http://www.deltafaucet.com/
http://www.heatnglo.com/
http://www.security.honeywell.com/hsc/solutions/structured/index.html
http://www.pittsburghpaints.com/our_products/interior_paints/monarch_mopako/
http://www.thermatru.com/
http://www.warmlyyours.com/
http://www.bryant.com/
http://www.security.honeywell.com/
http://mansfieldplumbing.com/v3/index.html
http://progresslighting.com/
http://www.velux.com/
http://daltileproducts.com/home.cfm?s=2
http://www.exteriorportfolio.com/ep/index.aspx
http://www.pittsburghpaints.com/
http://www.porterpaints.com/
http://www.dirtdevilcentral.com/
http://www.vacuflo.com/
http://www.tyco-rapidresponse.com/
http://www.chiohd.com/


PAGE 2 PBA MEMBER REBATE PROGRAM 

Membership Pays.  

No one likes to leave money on the table. So, 

what would you think if you could get a rebate 

for your loyalty to many of the nationõs leading 

Manufacturers? Well, now you can! 

 

The Member Rebate Program is aimed  

at increasing your bottom line. For the minimal effort  

of informing us about the products you use, and telling  

us when you close on a home, youõll be putting money back in  

your pocket. When you participate in the  

Member Rebate Program, you can count on 

receiving checks every quarter! 

The Average Rebate Per Builder Participating in the Program is: $876.40! 

Benefits of Participating  

The biggest perk?  Money. Cold, hard cash.   

And all for just remaining loyal to many of the countryõs leading Manufacturers you already use in all of 
your homes or remodeling projects.   

Lump-sum checks for closed homes or projects are mailed quarterly. 

 

No Change Needed In Your Business Practice  

Besides the money, thatõs the best part of the program ð it relies on very little from you and doesnõt 
change the way you conduct business.  Best of all, you do NOT have to change the way you currently buy.  

We do the paperwork, collect the money and mail you the quarterly checks directly! 
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PURON R EMINDER  

òTHE MEMBER 

REBATE PROGRAM 

HAS ADDED  

CLOPAY GARAGE 

D OORS, NORTH  

AMERICAõS 

LARGEST 

RESIDENTIAL 

GARAGE DOOR  

MANUFACTURER, 

TO  ITS GROWING  

LIST OF 

PLATINUM  

PARTNERS.ó 

Remember! 

Puron®  Refrigerant from Carrier offers the solution to the 
new code! 

The year 2010 marks an important U.S. milestone for ozone protection with the phase 
out of R-22, an ozone depleting refrigerant used in some, new air-conditioning systems 
for more than four decades. To meet this environmental challenge, Carrier Corp., a 
unit of United Technologies Corp. (NYSE:UTX), and our Platinum Partner,             
introduced non-ozone depleting alternative cooling solutions with Puron refrigerant, 
approved in 1997, by the U.S. Environmental Protection Agency. 
 

Effective January 1st, 2010, all residential new construction must 
be completed using non-ozone depleting refrigerant such as 

Puron! Make sure you are in compliance! 

I NTRODUCING  CLOPAY ñB EGINNING  Q1õ10 

 Clopay joins the Member Rebate Program to provide top-quality products to homebuilders 
 

The Member Rebate Program has added Clopay Garage Doors, North Americaõs largest      
residential garage door manufacturer, to its growing list of Platinum Partners. Clopay Garage 
Doors is proud to join the other manufacturers currently using the Member Rebate Program 
to manage rebates for homebuilders and, in turn, grow their market share.  
 

The participation of Clopay Garage Doors allows builders to access cost savings on a broad 
range of garage products offered through the Member Rebate Program. Clopay offers the 
broadest assortment of residential designs, styles and commercial garage doors of any         
manufacturer.  
 

òThe exclusive partnership and affiliation with the Member Rebate Program gives us a          
supplemental tool to enhance our current sales efforts,ó said Chad Riffell, Director of Builder 
National Accounts for Clopay. òThe program will allow us to provide more builders access to 
our wide range of products to compliment the various architectural home styles. It also    
allows us the opportunity to connect with builders we otherwise wouldnõt be able to reach 
through national programs.ó 

 

About Clopay Building Products 
 

Clopay Building Products is North Americaõs largest residential garage door manufacturer, 
offering the most complete line of residential and commercial garage doors. Clopay operates 
four manufacturing plants, 49 company owned Distribution Centers and has a strong         
network of 2,500+ installing dealers. Our extensive sales and service network and a         
warranty from Clopay Building Products, assures total customer satisfaction on every        
purchase. The Clopay brand has the distinction of being the only garage door company to be 
awarded the Good Housekeeping Seal of Approval for its residential doors. Additional      
information on Clopayõs complete product line is available at www.clopaydoors.com. 

http://www.residential.carrier.com/knowledge/innovation/puron.shtml
http://www.clopaydoors.com
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FIVE  I NTERESTING  FACTS  A BOUT  FIREPLACES 
When it comes to creating ambiance and warmth in a home, nothing can beat a fireplace, especially this 
time of year. Installing the right fireplace can help reduce your clientsõ heating costs. And for remodeling 
projects, the efficiency of existing masonry wood-burning fireplaces can be boosted significantly with 
fireplace inserts. 

Here are  five facts about fireplaces that your clients may be interested to know. 

1. Homeowners can conserve energy, live a greener lifestyle and combat volatile heating costs with high efficiency fireplaces or stoves.  

Many people donõt use every room in their home every day. Installing a high efficiency fireplace in a central area allows your clients to 
òzone heató the rooms where they spend the most time. This reduces the amount of fuel consumed by the central furnace and can reduce 
heating bills by 20-40 percent, according to the Hearth, Patio and Barbecue Association. This works whether the fireplace is fueled by    
natural gas, liquid propane, wood or other materials. 

For homeowner who prefer using renewable fuels, cord wood and pellets are excellent sources of heat. The key is installing a high          
efficiency fireplace, such as the Heat & Glo Constitution or the Quadra-Fire EDGE 60. As a result of advanced technology, the amount of 
emissions and ash generated by these units has been dramatically reduced. For remodeling projects, there is also a U.S. tax credit in 2010 of 
up to $1,500 for the purchase of qualifying wood and pellet stoves. [www.fireplaces.com/taxcredit/stimulus-tax-credit-stove.asp] 

2. A fireplace can be installed in an existing home for less money than the homeowner may think.  

Inform your clients that in most homes, a beautiful and efficient gas fireplace can be added for as little as $3,500, including installation. 
Made possible by direct vent gas technology, the fireplace is vented to the outdoors via a single pipe that runs through the side of the house 
to the outdoors, drawing air needed for the fire and expelling its byproducts. Invented by Heat & Glo, [www.heatnglo.com] direct vent gas 
technology has brought warmth and ambience to millions of homeowners. 

3. For remodeling projects, inefficient wood-burning fireplaces can be transformed into powerful and beautiful heat producers. 

For clients who have existing inefficient wood-burning fireplaces, remind them that its possible to them with a energy efficient fireplace 
inserts [www.fireplaces.com/products/category.asp?cat=inserts]. Installation can be completed within about four to six hours, and can 
make the homeownerõs fireplace up to 85 percent more efficient. The cost to the homeowner, including installation, can be as low as 
$2,900 for gas and wood-burning units, and $3,200 for pellet-burning inserts.  

4. Homeowners can control the heat. 

Many of todayõs fireplaces are thermostatically controlled ð homeowners can decide how much heat they want and change it as desired. 
With some models, like Heat & Gloõs new 6000 CLX, [www.heatnglo.com] direct vent gas fireplace, its possible to control the height of 
the flames and also the LED lighting in the embers. Controls are accessed either via remote control or they are wall-mounted.  

5.  Modern fireplace design is pushing traditional boundaries. 

When the design style is leaning toward contemporary and your client wants some new options, todayõs modern style fireplaces offer     
simplistic beauty and elegance. Inspired by European design, many modern style fireplaces like the Heat & Glo Cosmo 
[www.heatnglo.com/products/fireplaces/gasFireplaceDetail.asp?f=02950] are linear in shape, showcasing a panoramic view of the flames 
that dance in unison with colored glass, shiny metal or other innovative materials like black onyx. Placement is also being redefined, as 
modern style fireplaces are often positioned at eye level, evoking a living piece of fine art. 

Its winter and everyone likes to cozy up to a warm fireplace. You and your clients can investigate the  possibilities at www.fireplaces.com. 
The site includes an online program that walks users through the process of designing their own perfect fireplace, mixing and matching with 
rooms, flooring and wall colors.  

Before (left) and 
After (right).      

Adding a fireplace to 
a room where one 
did not exist before 

can create a dramatic 
transformation. 

Photo courtesy of 
Fireside Hearth & 

Home. 


